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1. INTRODUCTION 

In 2009, with the approval of the new Regulation (EC) No 223/2009, the ESS was established 
as an institutional reality (Article 4: “The European Statistical System (ESS) is the partnership 
between the Community Statistical Authority, which is the Commission (Eurostat), and the 
national institutes (NSIs) and other national authorities responsible in each Member state for 
the development, production and dissemination of European statistics”).  

Although statistical cooperation between European countries has a long history, the existence 
of the ESS is still not very well known outside the bureaucracy of our organisations. As 
mentioned in the final report of the Task Force II (TF2) on the Cracow Action Plan, most 
stakeholders are also not really aware of the underlying structure and functioning of the ESS, 
of the statistical value chain and thus of the capabilities and limitations of the ESS and its 
members. In fact, Action 8 of Recommendation 2 of this TF2 makes explicit reference to 
“improving understanding of the ESS as a whole (legal foundation, technical requirements, 
operational complexities) through all sort of promotional material (e.g. website, publications)”. 

The vision of the ESS is that NSIs, Eurostat and the other partners work together to provide 
users with high quality statistics according to the principles set out in the Code of Practice for 
European statistics. One of the challenges for the ESS is to raise the credibility of European 
statistics. 

To address this challenge, the ESS makes use of the sponsorship model, where Director 
Generals of NSIs, together with Eurostat, assume responsibility for launching targeted actions 
for the ESS. 

1.1. Mandate 

According to its mandate (ESSC document 2009/03/13), the Sponsorship on Communication 
(SpComm) was established to enhance the cooperation in the domain of communication 
beyond the exchange of best practices and the coordination of dissemination actions between 
the NSIs of the Member States. 

Based on the fact that the ESS is only known by the European statistical community, the 
SpComm was set up to improve the communication from the ESS to its stakeholders and the 
collaboration between the members of the ESS related to communication issues. The 
objectives of the SpComm as they were formulated in and presented to the ESSC in November 
2009 were to: 

(1) improve the visibility of the ESS and European statistics in general; 

(2) improve the image of the ESS as a network of closely cooperating organisations; 

(3) increase the use of European statistics; 

(4) improve the image of NSIs and Eurostat; 

(5) increase the credibility of official European statistical data among the media and the 
members of the public. In this respect it is important to strengthen the involvement of 
users by reinforcing communication and not only dissemination; 

(6) increase awareness of the fact that the importance of statistics goes well beyond 
national interests. 
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1.2. Membership 

The SpComm has been led by the President of INE (Jaume Garcia) and by the Eurostat 
Director responsible for Communication and Dissemination (Pieter Everaers).  

The countries which participated in the SpComm were: Bulgaria, the Czech Republic, France, 
Germany, Lithuania, Romania, Spain, Sweden, Switzerland and the United Kingdom. The 
secretariat has been provided by Eurostat and by INE at Head of Unit level. The SpComm held 
six meetings between February 2010 and October 2011 (see Annex 3 for the list of participants 
and meetings). 

1.3.  Structuring the work and working methods 

The ESSC and its Partnership Group are the parent bodies of the SpComm and during its 
mandate the Dissemination Working Group (DWG) has been also informed about the work. 

The SpComm has reflected in depth on actions which can help to achieve the objectives set out 
in the group’s mandate, including both short term and long term actions, always keeping in 
mind that visibility is essential for the credibility of the ESS.  

An initial road map of actions was agreed by the SpComm at its first meeting in February 
2010. Some of the actions were designed to provide in the short term an infrastructure for 
facilitating the follow-up work, others were more strategic projects with a longer duration.  

– Actions to increase visibility of the ESS (Chapter 2.1 to 2.3); 

– Common projects about user satisfaction and confidence surveys (Chapter 2.4); 

– Improving coordination in relations with the media (Chapter 3.1); 

– Common guidelines on social media (Chapter 3.2); 

– Increasing statistical literacy through focused websites for students (Chapter 3.3). 

Illustrations of the usefulness of the tools developed to increase visibility are given in Chapter 
4, by showing how these tools can support the communication of the results of ESS projects, 
such as the Sponsorships on Quality and Measuring progress, well-being and sustainable 
development. 

The SpComm functioned at the strategic level and assumed that further elaboration and 
implementation of projects could be handed over to the Dissemination Working Group (DWG) 
and to the network of press officers (prESS-net). DWG and prESS-net work on the operational 
level. 
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2. VISIBILITY OF THE EUROPEAN STATISTICAL SYSTEM 

A strategy to increase the visibility of the ESS must take into account both the institutional 
aspects of the organization and operation of the ESS, and the results of the work on statistical 
production. Moreover, it must try to reach a wide audience and because of that actions that 
provide information in the national languages are proposed.  

This strategy was presented to and approved by the ESSC in its meeting on February 2011.  

The following communication actions should together help to make it clear that European 
statistics come from a system - the ESS - which includes both NSIs and Eurostat and other 
partners. Information about this common system - the ESS "brand" - will improve the 
credibility of European statistics as well as the visibility of the ESS. They will contribute to the 
other goals as mentioned above – especially to improving the image of the ESS as a network of 
closely cooperating organisations, increasing the use of European statistics and improving the 
image of NSIs and Eurostat. 

2.1. Setting up a common set of ESS information in NSI websites 

As the national coordinating body for official statistics, each NSI must take the leadership role 
in communicating information about the ESS. 

In a review of English versions of the NSIs' websites, it was found that there are no common 
elements suggesting that they all are part of one unique system, and are cooperating within the 
ESS for the development, production and dissemination of European statistics. 

This review allowed the SpComm to identify the following: 

– not all the websites have information on the ESS. Some have no reference at all; 

– more than half of the NSIs websites have no specific section on European statistics; 

– there is great variety in where the ESS information is found on the websites: “International 
Cooperation”, “Code of Practice”, “About us” are the most common headings. 

The SpComm considered that easily accessible information about the ESS should be provided 
to the users in their own language, allowing them to go into depth (external links) if they 
require it. This way, both general and specialized users can be served. 

It was also considered appropriate to provide some Europe-wide statistics on the NSI websites, 
as the European System of Central Banks does: a common set of tables with the most 
requested European statistics in each national language (see Annex 1). This will reinforce the 
idea that national statistics also serve common interests beyond the national scope, contribute 
to the support of European decisions and allow comparisons between countries, regions, etc.  

This action was presented to and approved by the ESSC in its meeting on February 2011, and 
work has already started. 
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Recommendation 1 

All NSIs and Eurostat should set up and maintain a section in their websites, preferably linked from 
the home page, with the common ESS information as described in Annex 1, including the 20 
common tables, in their own languages. 

2.2. Launching an ESS website  

The ESS website serves several purposes: 

– it is a source of information for users who want a better understanding of the organization 
and activity of the ESS;  

– it provides a repository of information about the ESS which can be linked to or reused by 
NSIs and other organisations; 

– it provides an easy path for users in one country to find information about the statistical 
systems of other countries in the ESS. 

In the ESS website, Eurostat and the NSIs publish information about the ESS, its members and 
their services and products. The starting point for this website was the INSite website, which 
has been discontinued. The news produced by all the NSIs and other organisations through 
RSS feeds are visible in this website, so it serves as a reference point for users and especially 
the media. 

The contents of the ESS website are only in English, in order to make it easier to maintain. 

This action was approved by the ESSC in its meeting on February 2011, and the ESS website 
(see below) was launched on 14 April 2011: 
http://epp.eurostat.ec.europa.eu/portal/page/portal/pgp_ess/ess/rss_news 
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Recommendation 2 

All NSIs and Eurostat should ensure that their information on the ESS website is kept up to date. 
NSIs are asked to nominate contact persons for the ESS website, who will send updates and news 
items to Eurostat. 

Recommendation 3 

All NSIs and Eurostat should put a link to the ESS website on their own websites, following the 
recommendations of Annex 1.  

2.3. Design and use of an ESS logo 

A third subsidiary action to increase the visibility and facilitate other actions on 
communication is to make use of some shared common visual element. Therefore, it is 
recommended to have a logo to identify the concept of the ESS. This logo should be used on 
documents coming from the ESS bodies, and should also be used to identify the ESS website 
and the information about the ESS in Eurostat and NSI websites. Of course, such a logo would 
be accompanied by a clear protocol for its use. 

The design and selection of the logo, and the finalisation of the protocol for usage of the logo, 
was entrusted to the DWG. Eight designs were offered by NSIs and Eurostat. Twenty-two 
countries voted in July-August 2011 and the UK proposal (see below) was the winner.  
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This means that subject to approval by the DWG in November, the UK proposal would be 
used as the ESS logo. The DWG will also finalise the protocol on the usage of the logo, and 
will ensure that it is updated when necessary. 

Recommendation 4 

All NSIs and Eurostat should use the ESS logo, according to the protocol on usage to be developed 
by the DWG. 

2.4. Measuring effectiveness of the actions to increase the visibility of the ESS 

The dissemination policies of the statistical agencies within the ESS are user-oriented. 
Therefore users’ satisfaction is an important issue in assessing new projects in this area. Most 
of the NSIs have well defined strategies to evaluate users’ satisfaction with their products and 
services.  

As described before, the SpComm has worked on actions to increase the visibility of the ESS. 
It is essential to monitor the effectiveness of the tools developed by SpComm in order to keep 
them useful for the users. Because of this, a specific user survey was included on the agenda 
from the very beginning of the work of the SpComm. 

The credibility of European statistics among the users was considered in the mandate of 
SpComm as an important aspect that needs to be evaluated. Therefore a user survey on this 
issue was drafted, taking into account the work done by the OECD group on measuring trust in 
official statistics led by Ivan Fellegi. 

Initially the SpComm considered a user satisfaction survey and a confidence survey as separate 
issues. After reflection and discussions the SpComm proposes a single survey.  

The aims of the survey proposed by SpComm are:  
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- to measure the effectiveness of the tools developed by the SpComm to increase the 
visibility of the ESS; 

- to measure the level of user confidence in European statistics when accessing them from 
NSI websites, as well as the main reasons for users to trust or distrust the statistics 
produced within the ESS.  

The questionnaire proposed (see Annex 2) should be evaluated and discussed in the DWG before 
concrete implementation. 

Recommendation 5 

All NSIs and Eurostat should carry out a survey to track the users’ opinion about the common ESS 
information. The survey should follow the recommendations of the DWG.  

3. STRENGTHENING COMMUNICATION WITH USERS AND STAKEHOLDERS 

According to the conclusions of the TF2 on Statistical Challenges, the role of official statistics 
could be strengthened by improving communication allowing more participation and being 
more innovative by using new channels. Some of the recommendations of TF2 were: 

– a joint communication strategy could enhance the knowledge of the European statistical 
products and services and make the role of European statistics better understood. This 
should include increasing awareness of the importance of European statistics; 

– regarding the ESS communication with the public at large, with a new governance structure 
(Partnership Group, ESS Committee, etc) coming into existence, it should be possible to 
allow the ESS to speak more effectively about its statistical results; 

– statistical literacy could also be improved.  

As a strategic and high level group, the SpComm has discussed and analysed new needs 
relating to the following topics:  

– coordination of communication with the media including the need to react in a joint manner 
under certain circumstances; 

– meeting the users in new market places (e.g. social media); 

– how could the ESS enhance statistical literacy specifically among students and teachers. 

3.1. prESS-net 

The creation of an informal network of ESS press officers was proposed to improve 
cooperation and share experiences and best practices in order to better contribute to an 
improved visibility of the ESS. It was also seen as a forum to discuss mutual activities such as 
common press releases.  

prESS-net was launched in May 2010 with an invitation from the co-chairs of the SpComm to 
all Director-Generals to nominate representatives. Two meetings of prESS-net have already 
taken place, in June 2010 (Paris) and May 2011 (Brussels). The press officers of 18 NSIs have 
participated, while other NSIs expressed their views in writing. 
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The exchanges to date give each partner the ability to make use of the experiences and best 
practices of other members while maintaining their own rules for media communication. Some 
results from this group are:  

World Statistics Day 

As decided by the ESSC, the prESS-net coordinated an ESS news release for World Statistics 
Day on 20 October 2010, with a common ESS section and a national (or Eurostat) section. 
Nearly all ESS members published the common World Statistics Day news release, many with 
the addition of national content. 

Handling misuses of statistical data by the media 

One of the issues pointed out in Recommendation 2 of TF2 as an immediate candidate for the 
attention of a joint ESS communication strategy is the prevention of inadequate usage of 
official statistics. 

To avoid the misuse of official statistics by the media, two complementary approaches are 
considered:  

– improving statistical culture: we should be proactive with the media. We can use seminars, 
press conferences, briefings and as many other communication tools as we can think of to 
keep the media well informed about new statistical products, methodological changes, or, in 
general, how statistics are produced; 

– reacting to misunderstandings: we should respond to the media with clarifications or 
corrections when they publish inaccurate data or misperceptions about the organization or 
its statistical production.  

Although it is clear that each agency producing statistics should act on its own behalf in these 
situations – or, as in the case of several countries, receive the support of an independent 
statistics authority - it is noteworthy that sometimes the misuses could damage not only a 
particular organization, but also can affect the credibility of the ESS as a whole. Moreover, 
reinforcing these aspects of coordination when reacting to misunderstandings also improves 
the visibility of the ESS. 

prESS-net has established a procedure for handling cases of misuse of statistical information 
that could affect the credibility of more than one institution of the ESS. 

Recommendation 6 

The press officers of all NSIs and Eurostat should participate in prESS-net. 

Recommendation 7 

All NSIs and Eurostat should use prESS-net to coordinate communication with the news media, and 
follow the procedure for handling cases of misuse of statistical information that could affect the 
credibility of more than one institution in the ESS. 

3.2. Strategies for the use of social media 

The SpComm considered that it was important to make optimal use of social media in 
communicating about official statistics. General guidelines were worked out by a subgroup.  
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These guidelines are available via the ESS website at: 

http://epp.eurostat.ec.europa.eu/portal/page/portal/pgp_ess/about_ess/guidelines/social_media 

The SpComm decided to mandate the DWG to follow up on this project and to work on 
producing additional ESS guidelines for the use of social media. 

Recommendation 8 

The DWG and prESS-net should share best practices for the use of social media by NSIs and 
Eurostat, building on the guidelines provided by the SpComm. 

3.3. Designing focused websites for students  

The SpComm considered that focused websites could contribute to reinforcing communication 
about statistics, aiming both at "statistical literacy" in general as well as increased awareness 
and use of official statistics produced in the ESS. 

The SpComm took the view that this project could best focus on creating ESS guidelines for 
focused websites for students (using this term to cover also websites for schoolchildren of all 
ages, as well as teachers), helping ESS organisations to create their own websites based on the 
experience of other organisations and even improving material which already exists. 

The SpComm developed a first set of guidelines during 2010, which were finalised in early 
2011 (ESS guidelines for designing focused websites for teaching statistics). The DWG would 
be responsible for their future updating and for developing guidelines for focused websites for 
other topics. Those NSIs which already have such websites should try to make the material 
available for reuse by other NSIs. 

The goal of this SpComm subgroup was to draw up guidelines based on best practices in the 
countries which are already experienced in this area, and on the results of a survey of NSIs.  

The objectives of such focused websites are: 

– to satisfy the need for modern teaching about statistics to children; 

– to enhance the understanding of national and European statistics and also the possibility of 
exploiting statistical information in ways which correspond to the age and the knowledge 
level of young people, in an appropriate language, with suggestive examples and case 
studies; 

– to make statistical resources more readily understandable and available for teachers and 
pupils; 

– to design a tool that could increase the interest of children in basic statistical concepts;  

– to teach young people how to apply statistics in their everyday life. 

The full document is available via the ESS website at: 

http://epp.eurostat.ec.europa.eu/portal/page/portal/pgp_ess/about_ess/guidelines/focused_webs
ites 
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Recommendation 9 

The DWG should ensure the future updating of the guidelines on focused websites for students, and 
prepare guidelines for other types of focused websites in future. All NSIs and Eurostat should make 
use of these guidelines in developing focused websites for students. NSIs which already have such 
websites should try to make the material available for reuse by the other NSIs. 

4.  CONNECTION WITH COMMUNICATION ASPECTS OF ESS PROJECTS 

The SpComm has developed tools for communicating on ESS-wide issues and events as 
described in chapters 2 and 3 of this report. It is advisable to apply these tools also for issues 
that are the result of ESS wide projects. In this chapter, two illustrations are given of how these 
tools can be applied for two such projects; communicating on the outcomes of the Sponsorship 
on Quality and on the results of the Sponsorship on Measuring progress, well-being and 
Sustainable Development. Both these Sponsorships also finalised their work in 2011 and are 
preparing the communication on their results. The aim of these illustrations is not to produce a 
communication plan for these Sponsorships, but to illustrate the use of the tools set up under 
the umbrella of the SpComm - such as the ESS website as a platform to disseminate their 
outputs and prESSnet to coordinate media communication. 

4.1. Sponsorship on Quality 

The Sponsorship on Quality was set up in May 2009, co-chaired by Eurostat and Statistics 
Norway. The mandate of this sponsorship was, among others, “developing strategies to 
communicate to users on compliance with the Code of Practice and the quality of European 
Statistics”. The work of the group has been carried out around the revision of the Code of 
Practice (CoP) and the inclusion of a shortened version of the ESS Quality Declaration. There 
were also projects trying to streamline data quality reporting instruments to make them more 
useful and accessible for the users of European Statistics. 

Communication on the results of the project 

The communication actions can be directly extracted from the outputs of the Sponsorship on 
Quality: 

– a revised version of the CoP which integrates a shortened version of the new ESS Quality 
Declaration; 

– a Quality Assurance Framework (a tool to guide the implementation of the CoP);  

– information about compliance with the CoP by statistical authorities (initiative from INSEE 
and Eurostat considered as a good practice); 

– producer-oriented Quality Reports (detailed, focused on statistical process); 

– user-oriented Quality Reports (concise, focused on statistical outputs); 

– Quality Profiles (user oriented, very short reports); 

– documentation on quality (handbook for quality reporting, methodological manual);  

– legislation on quality and quality reporting. 
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The tools developed within the SpComm can serve to communicate quality, as described 
below. Only some cases are mentioned as examples. 

The ESS website can be used as a central repository with news and information about the core 
of the ESS. Producers, institutional and expert users could find here the entire basis on which 
the quality aspects of the European statistics are founded. The new version of the CoP (when 
approved) should be found here, as well as a repository with legislation on quality and quality 
reporting and the Quality Assurance Framework as a reference for producers. 

ESS section in NSI websites: users need access to information about quality in statistics in 
their national language. The trust in European statistics of the general public can increase if 
they can read in an understandable way about the main elements of quality for European 
statistics; find translated versions of the revised CoP; and see on these websites the common 
set of European tables. Besides the data it could be desirable to show user-oriented quality 
reports, using the already agreed ESS Standard for Quality Reports Structure (ESQRS).  

prESS-net: the network of press officers can launch a joint communication action to make the 
media aware of the most relevant changes introduced in the new version of CoP, for instance 
the strengthening of the professional independence aspects. This action will have an impact on 
the credibility of ESS organisations. 

Statistical literacy portals are a primary instrument to communicate, through case studies, 
about the meaning and consequences of the usefulness of statistical outputs and the main 
quality indicators (effects of lack of response, variance). The advantages of having users with a 
solid background in these concepts will be appreciated when communicating on quality issues 
in the future.  

Social media can contribute to the interaction with the users to clarify aspects of quality.  

Quality of communication 

The mandate of the Sponsorship on Quality included “providing recommendations on 
necessary modifications of the Code of Practice” and “developing recommendations for the 
elements to be incorporated into quality assurance frameworks at national and European 
levels”. It is clear that some of the principles and the corresponding indicators are closely 
related to communication elements. In particular, the indicators of Principle 1 on professional 
independence, when emphasizing independence in disseminating and making statistical 
releases; of Principle 4 on commitment to quality, when mentioning availability to the public 
and monitoring where users are involved; of Principle 11 on relevance, when users are 
consulted and required for users satisfaction surveys; of Principle 13 on timeliness and 
punctuality and Principle 15 on accessibility and clarity, when linking dissemination to new 
technologies and users are informed about different elements of the statistical process, have 
explicit reference to communication elements. 

For some specific cases, the methods or tools associated with the proposed indicators are 
closely related with the tools developed in the SpComm. In particular: 
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prESS-net can contribute to a better compliance with indicator 1.712 of the CoP through 
common actions and better coordination when misunderstandings affecting European statistics 
are detected, according to an established protocol. 

The ESS website, common set of information on the NSI websites and the ESS logo can be 
used to increase the visibility of the ESS and the corresponding projects and are directly 
related to principle 15 regarding a better accessibility of the information. 

The guidelines for social media and focused websites for students are aligned with the 
formulation of indicator 15.23. 

4.2. Sponsorship on Measuring progress, well-being and sustainable development 

The Sponsorship on Measuring progress, well-being and sustainable development was set up 
in May 2009 co-chaired by INSEE and Eurostat. The mandate of this sponsorship was to make 
concrete proposals to the ESSC on how to implement the recommendations of the Stiglitz-Sen-
Fitoussi Report and the “GDP and Beyond” Communication. Its mandate was mainly to 
prioritise actions with the aim of producing adequate indicators rather than proposing an 
additional conceptual framework. The report of the Sponsorship should help to shape the 
2013-2017 programme of the ESS, both through the work needed to implement specific 
actions and through a common and coordinated communication strategy.4  

The following suggestions are possible communication tools for both the results of the 
Sponsorship and the indicators developed to measure social progress in the light of the three 
main axes of the Stiglitz-Sen-Fitoussi Report (GDP, Quality of Life and Sustainable 
Development and Environment). The target group comprises a variety of users including the 
broad public audience at both the European and national level. It is recommended to 
communicate the Sponsorship’s result in partnership with other international bodies which are 
dealing with the same subject. 

The communication of the results of the Sponsorship could comprise the following tools:  

ESS logo: the final report of the Sponsorship should be marked with the new ESS logo, so that 
it can be clearly recognized as an ESS initiative. 

prESS-net: a common press release could be published on the day the final report is 
presented, similar to the ESS press release on the World Statistics Day 2010, consisting of two 
parts: a common part for the ESS and a “national” part in which the NSI can highlight national 
initiatives concerning the implementation of the Stiglitz-Sen-Fitoussi Report’s 

                                                 

1 There are also some references to communication elements in Principle 10, on cost effectiveness, when linking 
dissemination and the use of new technologies and in Principle 12, on accuracy and reliability, when referring to 
the publicity of the revisions. 

2 CoP 1.7. The NSI and Eurostat and, where appropriate, other statistical authorities, when appropriate, comments 
publicly on statistical issues, including criticisms and misuses of European statistics as far as considered suitable. 

3 CoP 15.2. Dissemination services use modern information and communication technology and, if appropriate, 
traditional hard copy. 

4 Description of the mandate in the draft version of the final report of the Sponsorship Group "Measuring progress, 
well-being and sustainable development” (Version 9 September 2011, page 8) 
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recommendations. This should be coordinated by prESS-net with the input of the Sponsorship 
Group on Measuring progress, well-being and sustainable development. 

ESS website: the ESS website should introduce a new section on the Stiglitz-Sen-Fitoussi 
Report which could present the final report of the Sponsorship as well as additional 
information on the work of the Sponsorship Group. This should be embedded in the design of 
the new ESS website. This section of the ESS website could be linked with national websites 
on the Stiglitz-Sen-Fitoussi Report or with national activities in relation with it. Links to the 
work of the European Parliament related to the Stiglitz-Sen-Fitoussi Commission should be 
established as well. The new section could be launched on the day of the presentation of the 
final report and should be mentioned in the press release.  

Social media: due to national differences (languages, culture...), the use of social media in the 
communication of the Sponsorship’s results cannot be generalised and should be implemented 
according to the needs of each NSI, taking account of the social media guidelines from the 
SpComm.  

The communication of the annual reports as proposed by the Sponsorship Group on Measuring 
progress, well-being and sustainable development could comprise the following tools:  

ESS website: information about the indicators should be published on the ESS website, while 
the indicators themselves would be visualised through modern tools on the Eurostat and NSI 
websites. A sharing system for visualisation tools which already exist should be established. 
An alert system for interest groups could inform them about new indicators and changes in the 
data (RSS feed).  

prESS-net: a common press release (as mentioned above) could be published on the day of 
the presentation of the reports.  

Responsibilities for ongoing communication 

The SpComm proposes the following responsibilities for the ongoing communication:  

– ESS website: DWG and contact points in the NSIs; 

– common press releases and media communication: prESS-net; 

– visualisation and sharing system for national visualisation tools: DWG. 
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5. SUMMARY AND CONCLUSIONS 

The Sponsorship on Communication (SpComm) was created by the ESSC in November 2009 
with the objective of increasing the visibility of the European Statistical System (ESS) among 
the media and the public. A better awareness of the ESS is considered to be a necessary 
condition for demonstrating that all NSIs and Eurostat work together as a network of closely 
cooperating organisations and for increasing the use of European statistics. The objective of 
increased visibility of the ESS is part of the general aim of improving the image and credibility 
of national and European statistical data. 

The SpComm has focused its discussions and work on the delivery of a number of tools, which 
all contribute to the achievement of the objective. The members of the SpComm have agreed 
on the following tools: 

– the availability of common ESS information in national languages (including the tables and 
a link to the ESS website) on all NSI and Eurostat websites. The interest of this information 
will be assessed by all partners through a satisfaction survey posted on their websites; 

– the creation of an ESS logo, to be used according to a protocol; 

– an ESS website maintained by Eurostat, with the active collaboration of all NSIs; 

– the creation of prESS-net, an informal network of press officers from the NSIs and Eurostat, 
in order to coordinate media activities related to the ESS and exchange best practices; 

– the definition of guidelines for the use of social media by NSIs and Eurostat; 

– the definition of guidelines for the creation of focused websites for students. 

The mandate and the limited duration of the SpComm did not permit it to follow the 
implementation of these tools by every partner. In order to ensure the use of these tools in the 
future, the SpComm has also agreed on a list of nine recommendations. An illustration of the 
potential use of these tools for communicating the results of current ESS projects (such as the 
Sponsorships on Quality and Measuring progress, well-being and sustainable development) 
has also been described by the SpComm in order to give an idea of how these tools can be 
applied for future ESS wide projects.  

The SpComm has given the responsibility for the future follow-up of the implementation of 
these recommendations to the Dissemination Working Group (DWG) and to prESS-net. 

The delivery by SpComm of the tools described above can be considered as a first success in 
increasing the visibility of the ESS. However, it is only the use of these tools by all NSIs and 
Eurostat that will fully ensure the achievement of the objective of SpComm. It is in the 
national and collective interest of all partners to make optimal use of these tools. 
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LIST OF RECOMMENDATIONS FROM THE SPONSORSHIP ON COMMUNICATION 

Recommendation 1 

All NSIs and Eurostat should set up and maintain a section in their websites, preferably linked from 
the home page, with the common ESS information as described in Annex 1, including the 20 
common tables, in their own languages. 

Recommendation 2 

All NSIs and Eurostat should ensure that their information on the ESS website is kept up to date. 
NSIs are asked to nominate contact persons for the ESS website, who will send updates and news 
items to Eurostat. 

Recommendation 3 

All NSIs should put a link to the ESS website on their own websites, following the 
recommendations of Annex 1.  

Recommendation 4 

All NSIs and Eurostat should use the ESS logo, according to the protocol on usage to be developed 
by the DWG. 

Recommendation 5 

All NSIs and Eurostat should carry out a survey to track the users’ opinion about the common ESS 
information. The survey should follow the recommendations of the DWG.  

Recommendation 6 

The press officers of all NSIs and Eurostat should participate in prESS-net. 

Recommendation 7 

All NSIs and Eurostat should use prESS-net to coordinate communication with the news media, and 
follow the procedure for handling cases of misuse of statistical information that could affect the 
credibility of more than one institution in the ESS. 

Recommendation 8 

The Dissemination Working Group and prESS-net should share best practices for the use of social 
media by NSIs and Eurostat, building on the guidelines provided by the SpComm.  

Recommendation 9 

The Dissemination Working Group should ensure the future updating of the guidelines on focused 
websites for students, and prepare guidelines for other types of focused websites in future. All NSIs 
and Eurostat should make use of these guidelines in developing focused websites for students. NSIs 
which already have such websites should try to make the material available for reuse by the other 
NSIs. 
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ANNEX 1: COMMON ESS INFORMATION TO BE INCLUDED IN NSI WEBSITES 

1. Objective 

Easily accessible information about the ESS should be provided to the users in their own language, 
allowing them to go into depth (external links) if the users require it. This way, both general and 
specialized users can be served. The visible presence of this information in the NSI websites will 
also remind users that the NSIs are part of the ESS. It will enable the public to understand the 
relationship between the NSI and the ESS and the links between them.  

2. Brief description: 

It is recommended that NSI websites should include the following common ESS information. 

Proposed topics:  

– Some reference to Regulation 223/2009 

– Eurostat and NSIs role in the ESS 

– ESS Governance Bodies 

– European Statistics Code of Practice 

– Links to the ESS website 

– Links to Eurostat website 

Common set of tables 

NSI websites should display the following list of 20 tables from the Eurostat collection of 
predefined tables. A flexible approach in terms of the presentation and structure of these tables is 
proposed: from links to the Eurostat website to an integrated presentation with the usual tools of 
each NSI and translation of contents. The flexible approach also extends to the technology used. 
Different experiences with the set of common tables from CZ, FI, ES could be taken into account.  

 

 

 

 

 

 

 

 

 



28/10/2013 19 Draft Final Report_SpG.doc 

Economy/ National Accounts GDP per capita in Purchasing Power Standards 
Economy/ National Accounts Real GDP growth rate - volume 
Economy/ National Accounts Gross domestic product at market prices 
Economy/Government 
statistics General government gross debt 
Economy/Government 
statistics General government deficit (-) and surplus (+)  
Economy/Government 
statistics Total general government expenditure  
Economy/ Prices HICP-all items 
    
Population/ Labour force Harmonised unemployment rate by gender - total 
Population/ Labour force Employment rate by gender, age group 15-64  
Population/ Demography People by age classes 
Population/ Demography population by citizenship-foreigners 
Population/ Demography life expectancy at birth, by gender 
Population/ Demography Crude birth rate 
    
Industry Industrial production - total industry (excluding construction)  
Industry industrial new orders 
Construction building permits 
Energy Electricity prices by type of user 
Energy Electricity generated from renewable sources 
Environment Greenhouse gas emissions by sector (source: EEA)  
Agriculture Consumption of certain foodstuffs per inhabitant 

 

Examples of the implementation can be found in the websites  

INE: http://www.ine.es/ine/see/see_inicio.htm 

Eurostat: http://epp.eurostat.ec.europa.eu/portal/page/portal/ess_eurostat/introduction 

3. Updating  

The information on the ESS changes infrequently; however, NSIs should check regularly for 
updates. 

The data in these tables are updated frequently by Eurostat. NSIs should provide for daily updating 
on their websites. Eurostat will ensure that the updates can be made automatically. A batch process 
can be launched at 11:05 everyday to refresh the contents of 20 tables as Eurostat publishes at 11:00 
new releases of statistics. Also it is possible to consider technical solutions based on querying the 
Eurostat database “on the fly”.  

When there are changes to the list of tables, or to the structure of tables, Eurostat will inform NSIs 
in advance. 
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ANNEX 2: MEASURING EFFECTIVENESS OF THE ACTIONS TO INCREASE THE  
VISIBILITY OF THE ESS 

1. Objective 

To monitor the success of some actions deployed under the SpComm and to measure the interest of 
this kind of common projects oriented to enhance the visibility of the European Statistical System 
(ESS) as a close cooperation network.  

2. Brief description 

The goal of this set of questions is double: 

(1) To measure the level of satisfaction of people using: 

- the common set of European tables and 

- the information related to the European Statistical System offered under the ESS logo 

Both projects have been developed under the SpComm and it could be advisable to test 
whether they are useful and well focused on the expected goals. 

(2) To investigate, the level of trust/distrust of these users and the main reasons for their 
attitude.  

3. Time frame 

This survey is to be launched once the common set of information about the ESS is available to the 
users on the NSIs websites. Some details about how much time it should remain active in websites 
could be agreed after. 

4. Risks: 

Lack of involvement from an important number of NSIs could make the results very weak and not 
reliable. 

5. Implementation: 

An on-line questionnaire that will be available on the section of the common set of information 
about the ESS. The implementation of the survey should follow the recommendations of the DWG 



28/10/2013 21 Draft Final Report_SpG.doc 

Questionnaire: Common set of information about the ESS on NSI websites 

Q1. How useful have you found the information included in this site? (please give a mark from 5 
(very useful) to 1(not useful at all)) .  

5 4 3 2 1 

 

(if answer to Q1 is 1 or 2) 
Q2. Reason:  

a. I have not found the information I was looking for.  

b. It contains relevant information for me but the level of detail is not enough.  

c. Others: Please explain. 

 

Q3. Please indicate the level of relevance (interest for your needs) of the information included in 
this site (please give a mark from 5 (very relevant) to 1(not relevant at all)) :  

 5 4 3 2 1 NS/NC 

Basic information about the ESS       

Quality of the European statistics       

European Statistical Information (20 selected 
tables) 

      

Links to ESS website and other statistical 
organisations 

      

 

Q4. Please indicate your level of satisfaction with these aspects related to the way this information 
is displayed (please give a mark from 5 (very satisfied) to 1(not satisfied at all)) :  

 5 4 3 2 1 NS/NC 

Easy access to the information       

Variety of the themes offered       

Layout of the statistical tables       

 

Q5. In general, would you say you can trust statistics produced by the ESS (please give a mark from 
5 ( trust it very much) to 1(distrust it greatly)) :  

5 4 3 2 1 
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(if answer to Q5 is 1 or 2) 
Q6. Main reasons for low level of trust (please select a maximum of 2 answers of the following. 
Mark with an X):  

 X 

Don’t trust the figures, from personal experience  

Heard / read something bad about the figures  

Figures are difficult understand  

Guess some political interference   

Other answer (please explain)  

 

(if answer to Q5 is 3, 4 or5) 
Q7. Main reasons for high level of trust (please select a maximum or 2 answers of the following. 
Mark with an X):  

 X 

Trust the figures, from personal experience  

Heard / read something good about the figures  

Figures are easy to understand  

Free from political interferences   

Other answer (please explain)  

 

Q8. Which of the following terms best describe your situation?:  

 X 

Teachers and students  

Researchers  

Public policy makers   

Business decision makers   

Media  

Other (please explain)  
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Many thanks for helping us to improve our services. 

 

We are part of the European Statistical System 

 

Please leave your suggestions if you wish 
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ANNEX 3: LIST OF PARTICIPANTS AND MEETINGS 

 Name Organisation and position 
Jaume Garcia President - INE Spain Co-chair 

 Pieter Everaers Director - Eurostat 
Alex Costa INE - Director General 
Adolfo Gálvez INE - Head of Dissemination Unit 
María Jesús Vinuesa INE - Deputy Director of Dissemination Unit 
María Luz Seoane INE - Dissemination Unit 
Alicia Fernandez INE - Dissemination Unit 

INE 

Donald Peña INE -  Press Office 
John Allen Eurostat 
Philippe Bautier Eurostat 
Tim Allen Eurostat 

Eurostat 

Celia Santos Sánchez Eurostat 
Mariana Kotzeva NSI Bulgaria - President 

Eleonora Avramova NSI Bulgaria 

Bulgaria 

Sonya Zlatanova NSI Bulgaria 

Petra Kuncova CZSO - Director Czech 
Republic Hana Šlegrova CZSO - Director 

Aurélien Daubaire INSEE France 
Pierre Audibert INSEE 

Germany Sibylle von Oppeln-
Bronikowski 
Mareike Schiffko 

DESTATIS- Director 
 
DESTATIS 

Vilija Lapeniene Statistics Lithuania- Director General 
Audrone Miskiniene Statistics Lithuania - Head of Public Relation 

division 

Lithuania 

Jonas Markelevicius Statistics Lithuania- First Deputy Director General 
Vergil Voineagu NIS Romania - President 
Daniela Stefanescu NIS Romania 

Romania 

Maria Radulescu NIS Romania- Head of Dissemination and Public 
Relations Unit 

Sweden  Cecilia Westström Statistics Sweden - Director 
Switzerland Armin Grossenbacher Swiss Federal Statistical Office FSO 

Jason Bradbury UK Statistics Authority United 
Kingdom Alison Byers UK Statistics Authority 
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The SpComm held six meetings between February 2010 and October 2011. 

1st meeting February 2010 Madrid 

2nd meeting May 2010 Luxembourg 

3rd meeting September 2010 Madrid 

4th meeting January 2011 Wiesbaden 

5th meeting May 2011 Sofia 

6th meeting October 2011 Barcelona 

 


